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The secret to B2B
branding success

In today’s crowded B2B landscape,
the opportunity to differentiate through
brand has never been greater.

680/ of B2B buyers say the
o marketing messages sound

and act the same (Dentsu)

810/ of B2B ads fail to drive
O attention or recall (LinkedIn).

Over of employees want to work
700/ for brands that reflect their
o values and purpose (Deloitte).

In a world where sameness dominates
and values matter more than ever, brand
building isn’t just a ‘nice-to-have), it’s your
competitive edge.

How can a B2B brand truly stand out?



https://www.youtube.com/watch?v=btfZgXh7X-M
https://www.youtube.com/watch?v=jeMqG_5yQoE
https://www.youtube.com/watch?v=jeMqG_5yQoE
https://www.luminous.co.uk/case-study/octapharma-brand
https://slack.com/intl/en-gb/

Scan the QR code to access
the full webinar recording

To chat about your B2B
branding, get in touch:

dylan.anderson@luminous.co.uk



https://www.marketingbrew.com/stories/2024/10/02/paypal-simple-brand-refreshes-blanding
https://www.luminous.co.uk/case-study/a-joined-up-comms-suite
https://insights.addleshawgoddard.com/perfect-harmony-videos/p/1
https://octopuslegacy.com/
https://octopuslegacy.com/
https://www.library.hbs.edu/working-knowledge/the-subconscious-mind-of-the-consumer-and-how-to-reach-it
https://www.library.hbs.edu/working-knowledge/the-subconscious-mind-of-the-consumer-and-how-to-reach-it
https://www.ey.com/en_uk
https://www.yusen-logistics.com/
https://www.menziesdistribution.com/

